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1. INTRODUCTION

The present  document summarises the progress of WP9 for the first  two years of the MERCES project. It 
is broken down per Task within WP9 as well as per activity within Tasks, and benchmarks such progress 
against the “Assessment and monitoring” Table presented in section 6 of the Dissemination Plan - DP, 
first  version (D9.1, M3). For the sake of clarity, the same table is included here as Annex 1, with updates 
and outcomes from year 2. The present document  is released in conjunction with the updated version of 
the DP and is produced by GAIA with the support of ECOREACH.

2. DESCRIPTION OF PROGRESS

2.1.	Task 9.1. Dissemination Plan and Quality Control (M1-M48)

The DP has been delivered as expected on M3, laying down the overall principles of the MERCES 
dissemination, communication and public engagement strategy. These included: the audience to target, 
the message to deliver, the tools and mechanisms to be used, the plan of activities, and the assessment  and 
monitoring approach. The latter (as per section 6 of the DP) is also recalled, in the following sections, to 
assess performance versus quantitative targets therein defined. The DP also included a database of 
stakeholders (v.1) and of relevant projects for cross-cutting activities (v.1). 

The DP is to be updated annually, and a revised version is delivered by ECOREACH in conjunction with 
the present document (updated D9.1). 

The Quality Control component  of this Task refers to the alignment  between the MERCES scientific work 
plan, the DP and its actual implementation. The following sections provide details on such alignment, 
showing that it is consistent and in line with expectations.

2.2.	Task 9.2. E-MERCES (M1-M48)

By e-MERCES, we intend e-based tools and channels employed to support the DP. These include the 
MERCES website (managed by ECOREACH and UNIVPM) and an array of social media and on-line 
platforms (managed by GAIA). Communication, promotional and dissemination material (including 
visual elements to be used in such material) are also covered in Task 9.2, whereby their distribution is 
mostly (although not exclusively) based on e-channels.

  
 



2.2.1 MERCES website

The MERCES website (www.merces-project.eu) and the MERCES intranet (Task 9.5) were established 
by M3, as described in D9.2. Since then, the website has grown in content  and has been improved also 
following advice and requests by partners. The “Business Club” (DSES, NIVA, UTARTU) and 
“Outreach” sections are now fully operational, and the “Products” section is constantly updated to 
incorporate the latest project  outputs. Minor layout modifications of the home page have also been 
implemented to improve its usability and appeal. 

The target set  for the MERCES webpage is 8000 visits/year (D9.3), which - with about  9000 visits since 
May 2017, has been met. The majority of visitors to the MERCES website landed there via social media 
links. This is a positive indication of impact  generated by social media activity on Facebook, Twitter and 
YouTube.

2.2.2 MERCES social media and e-based tools/channels

A brief description of the social media and e-based tools/channels to be used under MERCES was 
included in the DP at M3. Below is the current state of play, with quantitative indicators of achievement. 
A MERCES identity has been created on three popular social media platforms: Facebook 
(@merces.eu.project), Twitter (@MERCES_eu), YouTube (https://www.youtube.com/channel/
UCoek594Xi8hMyUrOSvYv6pg). Moreover, a MERCES page has been created on the academic-oriented 
platforms ResearchGate (https://www.researchgate.net/project/MERCES-Marine-Ecosystem-Restoration-
in-Changing-European-Seas-2) and Zenodo (https://zenodo.org/communities/merces_project/?
page=1&size=20). Finally, MERCES opted for not having a LinkedIn identity, as operating via personal 
accounts of researchers active in strategic LinkedIn groups was deemed more effective. Partners are also 
constantly invited to use their own networks (including mailing lists, forums and roles in boards) to 
further spread news generated by MERCES and have submitted pieces of news for e-MERCES 
throughout the year (Target set  in the DP was 5 pieces of news/year). Much of the activities pertaining to 
this sub-section have been planned based on the results of the initial mapping exercise described in D9.1. 

Currently, the MERCES Facebook page  has published about 110 posts, is followed by about 340 people, 
and has been liked by about  330 people. The following of the MERCES Facebook page is mostly in the 
age brakets 25-44 year old (total = 68%) with a slight majority of women over men, as per Figure 1. 

As of May 29th, 2018, the MERCES posts on Facebook have had an average cover of 325 users per post 
(median 241), with a maximum of 1300 for the post “The annual MERCES meeting is over”, of June 
22nd, 2017. The posts have generated a total of 5515 interactions (clicks on the posts or parts of the 
posts), with an average of 53 interactions per post (median 28) and a maximum of 392 for the 
introductory post  “Time to get  in, the 10th World Sponge Conference is kicking off!” of June 26th, 2017. 
Finally, the posts have generated 1514 comments or shares, with an average of 14 comments or shares per 
post (median 10) and a maximum of 59 for the post “SponGES, MERCES and Atlas together at the World 
Conference on Marine Biodiversity”, of May 17th, 2018 (this post has also obtained the second best 
cover, with 1240 users viewing it).
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The target set in the DP for the MERCES Facebook page was 200 likes/year, which has not been met.

Figure 1. Screenshot of the MERCES Facebook following composition, as for gender and age - 29 May 2018.

The MERCES Twitter page  has sent about 610 posts, is followed by over almost 500 people and has 
received over 700 likes to its tweets. As for May 29th, 2018, the following of the MERCES Twitter page 
sees a majority of men over women (57% vs. 43%), suggesting that the Facebook and Twitter following 
of MERCES are not the same and that  the use of different social media channels is helping to reach a 
diversified, broader audience.

As of May 29th, 2017, the MERCES Twitter page has had an average of 42 likes and 59 retweets per 
month, with an average engagement per month of 108 (engagement measures the total number of times 
that a Twitter user has interacted with a tweet). The posts have generated a total of 153K impressions 
(number of times users have seen the tweets on twitter), with an average of 8500 interactions per month 
(median 6300). Top tweets each months have reached about 2700 impressions per tweet (average 1468, 
median 1329).

The DP set  two quantitative targets for the MERCES Twitter page: at  least 150 followers/year (which has 
been exceeded) and at  least  10.000 impressions/month (which has not been reached). However, it  shall 
also be noted that  a good part of MERCES’ Twitter activity has been through re-twitting of tweets or 
mentioning by MERCES researchers. While re-twitting is not taken into account by Twitter statistic 
(including the one generated by external social media management tools), this activity is still MERCES-
born and is compensating for the formal gap in impressions. For example, a total of 347 mentions (i.e. an 
average of 18 mentions per months) significantly broaden the reach of MERCES Twitter exposition but, 
again, such reach can not be quantified. As a consequence, we consider both target set  for Twitter as 
achieved.

As of May 29th, 2018, the MERCES YouTube  channel features ten videos, which have been viewed 
about 1800 times. The target  set  in the DP for the MERCES YouTube activity was at least 100 views/
video, which has been well met. 

The MERCES ResearchGate page was initially created as a “MERCES researcher”, with the aim of 
monitoring the performance of MERCES papers also through ResearchGate indexes. The link https://
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www.researchgate.net/profile/Project_Merces mentioned in MS36 (M3) referred to this. However, the 
profile has been closed by ResearchGate itself as it was not corresponding to an individual. As a 
consequence, a MERCES “ResearchGate project” was created in February 2017 (https://
www.researchgate.net/project/MERCES-Marine-Ecosystem-Restoration-in-Changing-European-Seas-2).  
As of May 2018, the MERCES project on ResearchGate has 145 followers and has been read over 850 
times. The target  set in the DP for the MERCES ResearchGate activity was at  least 100 followers for the 
first  year, which in consideration of the actual opening date (February 2017) is considered well met. The 
indicator of impact  for publications (also measured via ResearchGate) was defined as at  least 40% of 
published papers being cited in year 2, which has been largely exceeded as all of them have already been 
cited at least once (see Annex 2). 

The MERCES community on Zenodo was created in November 2016 to meet the requirements for 
Open Access laid down in Article 29.2 of the GA, and in particular referring to: “(a) (...) deposit  a 
machine-readable electronic copy of the published version or final peer-reviewed manuscript accepted for 
publication in a repository for scientific publications” and “(c) ensure open access - via the repository  to 
the bibliographic metadata that identify the deposited publication (...)”. Zenodo provides tools and 
functions to meet such requirements. The MERCES community on Zenodo currently consists of 10 
scientific publications, all of which with Open Access versions. The other scientific publications have not 
been uploaded on Zenodo yet, waiting for the pre-print versions from the authors.

2.2.3 MERCES communication, promotional and dissemination material (including visual 
elements)

Task 9.2 also included a set  of printed and e-material, tailored for the different audiences and to be 
released at different points of the project’s lifetime. Such material ranges from visual elements (to be 
included in different products, for example the MERCES logo) to complete products (to be used as such, 
for example, MERCES factsheets). Task 9.2 is coordinated by ECOREACH and GAIA, and is 
implemented by them with inputs from other members of the MERCES consortium.

During the second year, the following has been created:

- MERCES roll-up banner to be used at events (ECOREACH and GAIA).

- Updated collections  of pictures, videos and graphics  to be used for MERCES communication, 
promotional and dissemination material (ECOREACH, GAIA, other partners). Such collections are 
stored on a separate platform, not  directly accessible by MERCES partners in order to ensure proper 
handling of copyright and usage. Files are available to partners upon request.

- Factsheets. A first  batch of three factsheets dedicated to sponges, the Mediterranean coralligenous and 
the restoration of the coralligenous has been released in May 2018 in conjunction with the release of the 
first  modules of the teachers’ workbook (see below, Task 9.3 - GAIA). These are simple cards targeting 
a non-specialist audience, and play a linking role between the educational material and the research 
carried out by MERCES researchers. A second, more formal factsheet  for 2018 is in preparation and will 
summarise the information contained in the MERCES catalogues (WP1).
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- Two more  newsletters  (one for the non-specialist and one for the specialist audience), respectively 
Newsletter number 3 and 4 (GAIA, ECOREACH, other partners as contributors, WP8 - DSES, NIVA, 
UTARTU for what concerns Newsletter #4). The former has shown a restyled layout, following advice 
received during the GA 2017 in Heraklion. The latter, dedicated to an industrial audience and produced 
in the frame of the MERCES Business Club, has been edited in WP8 and visually built in WP9. The 
target  set in the DP for the MERCES newsletters was at least  150 views/year, measured via the 
MERCES website. Actually, pooling together statistics both from the MERCES website and the 
MERCES social media, we come up with about 1000 views. 

- Press  releases and presence in the  media. The consortium is actively engaged in communicating about 
the project to the broader audience. Two press releases were sent  by HCMR to multiple recipients (3 of 
which published them), wrote 5 newspaper articles and gave 2 TV interviews specifically about or 
mentioning MERCES. UNIVPM gave the following interviews: http://www.adnkronos.com/
s o s t e n i b i l i t a / a p p u n t a m e n t i / 2 0 1 7 / 0 6 / 0 7 / w w f - l a n c i a - c a m p a g n a -
generazionemare_Gxc2mOQvzB6ogUUztpoZxO.html; https://www.ildenaro.it/bagnoli-al-via-restauro-
dei-fondali-la-stazione-dohrn-guida-progetto-abbaco/; GEO (RAI3, National television) Roberto 
Danovaro’s interview on the MERCES project, 27.10.2017. As for PMF ZAGREB, the event of Pinna 

nobilis translocation from Pula harbour to the National Park Brijuni in the framework of the WP2 of the 
MERCES project was substantially covered by media and resulted in one contribution on the Croatian 
National Television within the broadcast  Regional News on June 9, 2017 (Tatjana Bakran-Petricioli 
speaking); one article in the Istrian local paper Glas Istre on June 13, 2017 – available also online at 
https://www.glasistre.hr/a1b54ddb-9284-47d3-9b83-f32d3e518d71; one contribution on the Croatian 
National Television within the broadcast Dobro jutro Hrvatska (Good morning Croatia) on July 27, 2017 
(Silvija Kipson speaking) which also included a general presentation of the MERCES project. 
CoNISMa published a news item on its MERCES activities on the online newspaper www.tekneco.it

2.3.	Task 9.3. Ocean Literacy (M13-M48)

Ocean Literacy has been at  the heart of the MERCES WP9 agenda, engaging audiences of all ages and 
backgrounds. 

HCMR produced materials for kids (including “help me go back to my reef”, starfish and sponge mazes, 
fish net  maze, equilateral triangles, marine search words, litter leaflet for kids) which has also been 
widely distributed through MERCES social media. HCMR also presented MERCES at the major school 
kids/youth event in Heraklion (Crete, Greece). 

UNIVPM organized an educational trip for students (master degree in Marine Biology) at the MARE 
outpost, Tricase Porto (Salento, Italy), in June 2017. UNIVPM attended the Accademia dei Lincei 
conference, Rome, 17 October 2017, together with secondary school students. 

From June to October 2017, CoNISMa activities focused on the improvement  of material for young 
students and in particular: the layout of the “Underwater Book, a Guide of vulnerable, protected and 
overexploited species”, the tale on the ecological importance of the marine ecosystem, causes of its 
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degradation, and solutions, and finally a leaflet on marine litter, origin, consequences and importance to 
clean the sea. The guide contains also detailed references on the minimal catch size of fishes, crustaceans 
and mollusks and 35 advices to improve our behaviour in respect to the environment. The fairy tale “Mia 
and the King of Algae” through the two protagonists, the mermaid Mia and the child Elia, has the 
objectives to: a) sensitize the children to the respect of marine ecosystem; b) increase their literacy on 
human drivers responsible for the degradation of marine ecosystems; c) raise their awareness about the 
ecological and socio-economic role of Macroalgae and Coastal Habitats and the importance of protecting 
them; d) stimulate them towards daily sustainable choices and habits. All the illustrations of the tale have 
been realized by the artist  Alberto Gennari. CoNISMa also produced a video describing all the phases of 
the experiment related to the transplanting of Cystoseira amentacea (https://www.youtube.com/watch?
v=hm-HkCUSY9A). CoNISMa’s activities at  the primary schools have been divided in two meetings of 
two hours for each classroom for a total of 6 days of meetings, involving 5 classes for a total of about 100 
students. At the secondary schools, the programme included a two-hour meeting for all the students of V 
classes of the two schools involved (about  200 students). Another video related to this activities has been 
p u b l i s h e d h t t p s : / / w w w . y o u t u b e . c o m / w a t c h ?
v=LfwJeI2RxTA&list=PLp8HJnqmuRCAt2iB85cPgtlli0KshAVwq&index=8. Finally, CoNISMa took a 
part also in the Night of Researcher on 29th September, at  Lecce. During this event  the video on the 
experimental transplantion of the Macroalga Cystoseira amentacea  has been shown introducing 
MERCES and highlighting the importance of macroalgae and the importance to protect them. 

ECOREACH has carried out  a course for students of I-level secondary school, in collaboration with a 
PON project  funding the involved school. Moreover, ECOREACH has released a fairy tale that will soon 
be uploaded on the MERCES website.

PMF ZAGREB produced several easy-to-make, low-cost interactive games to assist awareness raising on 
values of marine habitats, threats to them and potential for their restoration. These games are aimed for 
general public and are adjustable for all age groups. In their development we collaborated with the 
biology students and presented them during an “Open doors“ event at  the Faculty of Science in Zagreb. 
PMF Zagreb presented MERCES during the Biology Day and Night - Open day of the Faculty (open to 
general public of all age, especially small children, elementary school children, secondary school students 
and biology students). It  also presented MERCES within the Science Festival (open to secondary school 
students and general public). 

The MERCES GA held in Barcelona was mentioned in one of the most  popular spanish newpaper https://
www.elperiodico.com/es/ciencia/20180527/explotacion-mar-oceano-profundo-mineria-pesca-
hidrocarburos-alarmas-ecologicas-6840591 thanks to CSIC.

However, the main undertaking in Task 9.3 is the launch of the first  batch of educational material 
structured as a modular teachers’ workbook (GAIA, ECOREACH). The workbook, that  will consist of 20 
modules, will be produced in collaboration with the other EU-funded project SponGES and was launched 
during the participation of MERCES to the 4th World Conference on Marine Biodiversity in Montreal 
(WCMB, 13-16 May 2018). The workbook is built upon simple cards (factsheets) describing target 
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aspects tackled by the two projects, and expands upon such cards providing an explanation and a set  of 
supporting resources. The workbook is direclty linked to the activities carried out  in the projects, and the 
cards represent simple factsheets dedicated to the various issues touched by the work-plan. For what 
concerns the first batch of five modules released taking advantage of the WCMB, these included three 
cards/factsheets about: sponges (module 4 - offering links to the restoration of the Mediterranean 
coralligenous also by transplanting sponges), the Mediterranean coralligenous (module 10.1 - 
highlighting its structure, importance and current status, with links to the catalogues produces in WP1), 
and the restoration of the coralligenous (module 10.2 - clearly linked to the previous modules, and to Task 
9.4 when the positive role of Citizen Science was highlighted, also with reference to the MERCES 
newsletter #3). The first batch will now be uploaded on Scientix, and the next  batch of five modules is in 
preparation. The first  two batches will then be translated in Spanish to be used during the Spanish Science 
Open Week of November 2018.

2.4.	Task 9.4. Public engagement on pilot restoration actions in coastal habitats 
via Citizen Science (M1-M48)

Citizen Science has been a key topic throughout the second year of MERCES. Featuring as the lead 
theme for the third newsletter, it  has enabled the implementation of two pilots in the Mediterranean 
coralligenous (namely in Spain - CSIC and in Italy - UNIVPM, GAIA). Recreational divers as well as 
dive professionals (owners of dive centres, diving instructors, dive masters) have been trained in the 
specific techniques for gorgonian transplanting, and have taken part in the transplantation of nearly 600 
gorgonians in summer 2017. The participation of volunteer divers has made the work possible over a very 
short  time scale (a couple of days), besides raising awareness, generating a sense of ownership and 
ensuring informal monitoring of progress. Other activities that  relate to Citizen Science include surveys 
on the perception of the degradation of marine ecosystems (targeting the general public, fishermen and 
divers - CoNISMa), activities with the general public at the Gabicce pilot study area (ECOREACH, 
UNIVPM) and the publication of a paper based on data collected through Citizen Science (UNIVPM).

2.5.	Task 9.5. Internal dissemination (M1-M48)

The MERCES intranet  was established by M3, as described in D9.2 and above (section 2.2). The intranet 
section of the MERCES website is called “Partners’ Area” and is password-protected. Described in D9.3, 
this section is constantly updated and is regularly visited by partners. Further to this, internal 
dissemination is ensured by e-mail exchanges between relevant partners, skype calls, distribution of 
reports and other written material, participation to the MERCES workshops and annual meetings (where 
posters and oral communications about progress in the work are presented). 

2.6.	Task 9.6. Training (M24-M48)

Several training activities have been caried out  during the second year. These include the training of 
volunteers for the restoration of the coralligenous (targeting both professionals and non-professionals - 
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CSIC, UNIVPM, GAIA), the training on restoration methods for the coralligenous for rangers of the 
Catalonia government (CSIC), the training of fishermen to improve knowledge on the importance of 
macroalgae (in preparation to hands-on Citizen Science activities - CoNISMa), a workshop for students in 
the frame of the Master in Coastal and Marine Biology Ecology held in Lecce, Italy (ECOREACH, 
UNIVPM, CoNISMa), and the first  webinar organised by WP8 (DSES, NIVA, UTARTU - supported by 
ECOREACH and GAIA for what concerns promotion through MERCES’ channels). Furthermore, 
MERCES participated to the 2017 European Researchers’ Night.

2.7.	Task 9.7. Open Access scientific papers (M6-M48)

Papers are listed in the MERCES website (under “Products”), with links to both the Zenodo community 
and the ResearchGate platform. Most MERCES publications are made Open Access following the Green 
OA option - bibliographic metadata as well as mandatory statements required by publishers are included 
in “self-archived” files used for this purpose. The indicator of impact  for publications (also measured via 
ResearchGate) was defined as at least  40% of published papers being cited in year 2, which has been 
largely exceeded as all of them have already been cited at least once (see Annex 2).

2.8.	Task 9.8. Networking activities (M1-M48)

This Task (ECOREACH, GAIA) is carried out  in conjunction with Task 10.6 (UNIVPM, ECOREACH), 
to which it  provides support. The second year has seen MERCES engaged in establishing collaboration 
with other projects funded under relevant H2020 calls and stakeholders. 

The collaboration with “sister projects” SponGES and Atlas has been reinforced thanks to the 
participation to a number of joint events such as the joint session at  the WCMB and the joint  stand also at 
the WCMB. With about  200 people spending significant time at  the joint stand (asking questions, reading 
the materials on display, watching the videos and/or partaking in hands-on activities - and not mentioning 
the other ca. 400 that  have nonetheless been exposed to the prominent stand), the participation to the 
WCMB has provided large visibility to MERCES as well as to the EU research policy agenda. Outcomes 
of networking at  the WCMB include: the offer to have the teaching workbook translated into Inuit (by the 
Zoological Society of London, in the frame of a capacity building project they are running), the decision 
to organise more joint events targeting the general public and schools (by SponGES and Atlas), the 
invitation to consider submitting MERCES restoration protocols to the MBON - IODE Best Practice 
repository. A selection of pictures from the WCMB and excerpts from the online survey that  was 
administered to the visitors are given in Figures 2-4. 
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Figure 2. Moments from the first leg of the touring exhibition, including group picture with staff on site by “sister 
projects” MERCES, SponGES and Atlas.
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Figure 3. Tweets by Frontiers in Marine Sciences (top and bottom) as well as by the representative from JRC 
attending the World Conference on Marine Biodiversity (centre, with reply by Frontiers).
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Figure 4. Excerpts from the outcomes of the survey run on the exhibition floor of the 4th World Conference on 
Marine Biodiversity (Montreal, 13-16th May 2018). The organisers estimate that about 700 participants registered 
and attended. We estimate that about 200 paid a significant visit at the display (i.e., spending time interacting with 
the personnel on site, or observing the display, or reading the available material etc). While all visitors were 
prompted to take the online survey, only 24 responses were collected (response rate about 10%). In spite of this 
limited rate, the response is extremely positive, and in line with the reactions gauged in person as well as by social 
media.
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The Coordinator and many partners have also continued an intense programme of meetings of various 
nature, that fall under the overall scope of networking. 

GAIA and HCMR participated to the 10th World Sponge Conference (Galway, June 2017). 

HCMR participated to 6 conferences, presenting 5 posters and 2 talks about MERCES work and, more 
specifically, 3 abstracts from MERCES WP1. Moreover, HCMR distributed MERCES leaflets in 20 
places/conferences/meetings. HCMR in a Region of Crete presentation included parts of MERCES work/
outputs to be presented at high level Workshop "Addressing Marine Litter in the Mediterranean using an 
ecosystem-based approach: Focus on governance within Marine Protected Areas (MPAs) and beyond", in 
the framework of UFM (Union of Mediterranean) Conference on Blue Economy, 29-30 November, 
Naples, Italy. Moreover, HCMR participated and/or distributed MERCES leaflets in 6 meeting/workshops 
(ICES WGNEPS meeting, 29-30 November, Heraklion; MEDCIS project meeting, stakeholder meeting 
and PoMs stakeholder workshop, 21-23 February; FAO GFCM Working Group on Vulnerable Marine 
Ecosystems (WGVME) workshop, Rome, 26 February; 8th European Coastal Lagoons Symposium 
EuroLag8 20-23 March,  Athens,  Acropolis Divani Caravel hotel; ICES Working Group on D1 MSFD 
WKDIVAGG Copenhagen, 1-4 May 2018; ISBS 2018, VIII International Sandy Beaches Symposium 
“Linking knowledge to build integrated paradigms and face global change challenges”, 25 to 29 May 
2018, Heraklion) and created posts of social acceptance of restoration survey in 1 conference (MEDCIS 
project meeting). HCMR designed a new leaflet for WP1 deliverables and a leaflet  advertising the social 
acceptance survey. HCMR produced short posts for social media advertising the social acceptance survey. 
HCMR sent invitation letters to circulate to their lists and host the posts and social acceptance survey 
links; posts were hosted in a) several high profile sites including SER, UNEP/MAC RAC-SPA, 
MEDPAN, MIO-ECSDE, EMSEA european association of educators b) several EU project  sites (e.g . 
ATLAS, MANTIS, PROTOMEDEA, MEDBLUEISLANDS). HCMR circulated the leaflets and links to 
the survey to various project meetings and workshops (e.g. MEDCIS). HCMR created a post  for the SER 
(Society for Ecological Restoration) newsletter to their members (circulated in April 2018 to 2600 
member subscribers). HCMR created an invitation letter for the BUSINESS Club members to fill in the 
survey and a post for the MERCES business newsletter about some early survey results. HCMR sent  over 
300 personal mails about  the survey to many Greek and European researchers (non-partners) and 
stakeholders. HCMR contacted over 400 people and with lists and snowballing and social media reached 
>1000 people. A number of likes, shares, feedback emails and over 300 people actively engaging with 
MERCES by filling the social acceptance survey.

CoNISMa took part to the First Italian Citizen Science Conference, Rome (Italy) 22-25 November. 

DSES, NIVA and UTARTU have worked intensively to broaden the reach of the Business Club 
establishing contacts and relationships with dozens of stakeholders (see reports pertaining to WP8 for 
details on this). 

PMF ZAGREB prepared and presented the lecture about the importance of sea protection and marine 
habitat  restoration on April 10, 2018 at  the Academy of Music, University of Zagreb, within the project 
Musica Mundana on the occasion of the Planet Earth Day. It  also presented the MERCES project on two 
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annual local events in Zagreb. On both of these events MERCES was already successfully presented in 
2017. The first  one - held on April 13, 2018 - is the Biology Day and Night - Open day of the Faculty 
(open to general public of all age, including potential future students). On that  occasion PMF Zagreb 
presented their Pinna nobilis translocation action within MERCES through a photo exhibition, public 
lecture and an interactive game. In that context Dr. Silvija Kipson gave an interview to the Croatian 
National Radio. Furthermore, in collaboration with students, PMF Zagreb organized several workshops 
and activities focused on marine biodiversity (“Shapes and Colours of Biodiversity” was the overarching 
theme of 2018 year’s event), also emphasizing the importance of MERCES project in that  context. The 
whole event took place in the Faculty of Science Zagreb building. The second event  –held on April 16-21, 
2018 – was the Science Festival, organised by the Technical Museum Nikola Tesla in Zagreb that  took 
place in a number of cities in Croatia. This year’s theme was “Discoveries”. For that occasion, PMF 
Zagreb prepared a public lecture in the Museum incorporating our involvement  in the MERCES project. 
The lecture was held on April 19, 2018.

UNIVPM’s staff participated to the following meetings: Roberto Danovaro at  FEMS, Valentia (Spain) 
9-13 July 2017 - oral presentation: Impact  of global climate change on deep-sea microbial assemblages; 
Roberto Danovaro at the International conference on microplastic pollution in the deep-Mediterranean 
sea, Capri (Italy) 27-28 September 2017 - oral presentation: Impact  of microplastic in the deep sea; Laura 
Carugati at  AIOL congress, Cagliari (Italy) 26-29 September 2017 - oral presentation: Carugati L., Lo 
Martire M., Gambi C., Danovaro R. Restoration of seagrass meadows in the Adriatic Sea; Roberto 
Danovaro at WWF meeting in Rome (Italy), 3 October 2017 for planning activities; Cristina Gambi at the 
Info day on the European Maritime Day 2018, Brussels (Belgium) 9 October 2017; Roberto Danovaro at 
the 1997-2017 Ventennale della Riserva Naturale Regionale e Oasi WWF Gole del Sagittario, Anversa 
degli Abruzzi (Aq, Italy) 12 October 2017 – oral presentation: Quale futuro per la Biodiversità? ; 
Accademia dei Lincei conference, Rome (Italy) 17 October 2017- oral presentations: Roberto Danovaro: 
Effetti del cambiamento climatico sulla biologia del Mediterraneo; Zaira Da Ros et  al: Impact  of sediment 
resuspension potentially induced by mining and trawling activities on the red coral Corallium rubrum: an 
experimental approach; Cristina Gambi & Roberto Danovaro: MERCES: marine ecosystem restoration in 
changing European Seas (H2020 project); Laura Carugati et  al: Evaluating the effects of breakwater 
relocation on seagrass meadows in the Adriatic Sea; Roberto Danovaro and Cristina Gambi at  Innovation 
for a sustainable ocean economy: linking economic potential and marine ecosystem health through 
innovation workshop, Naples (Italy) 10-11 October 2017, OECD's Directorate for Science, Technology 
and Innovation and SZN; Cristina Gambi at  the Final meeting JPIO MiningImpact, London (UK) 18-20 
October 2017 - oral presentation: Impact  of mining activities on the composition and degradation rates of 
organic matter in benthic abyssal ecosystems of the Clarion Clipperton Fracture Zone (Pacific Ocean); 
APRE event: Progettare insieme in HORIZON 2020: SSh & STEM: Cristina Gambi interview on the 
H2020: MERCES: Marine Ecosystem Restoration in changing European Seas, Catania (Italy) 24-25 
October 2017. Furthermore, UNIVPM’s staff participated to the following events: Roberto Danovaro 
contribution to Mosciolando, Ancona (Italy) June 2017; Roberto Danovaro presentation to G7 for the 
Environment, Naples (Italy) June 2017; Roberto Danovaro MERCES presentation to World Oceans Day 
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in collaboration with WWF, Naples (Italy) June 2017; UNIVPM staff at  Sharper 2017, Researchers' night, 
Ancona (Italy) 29 September 2017; World Conference on Marine Biodiversity (13-16 May 2018) in 
Montreal presenting the MERCES project and the synthesis of the review on the knowledge of the marine 
restoration at global scale during the joint session entitled “Ocean basin scale research: ATLAS, 
MERCES and SponGES”. The complete list of MERCES contributions to the WCMB 2018 is: 
MERCES: Marine Ecosystem Restoration in Changing European Seas; MERCES: State of degradation 
and recovery potential of the six key European marine habitats; Drastic effects of climate change on 
Mediterranean forests; Regional Environmental history drive the tolerance of marine macroalgae forests 
to future warning; Restoring Biodiversity in the Mediterranean Coralligenous: the MERCES project; 
Restoration actions in marine ecosystems: a global analysis.

3. CONCLUSIONS

WP9 is largely on track, with new activities formally launched (e.g. under Tasks 9.3 and 9.4), and 
established activities now intensifying (e.g. under Task 9.7 and 9.8). Despite this, a main issue that  is 
encountered  in obtaining sufficient response rate in evaluation surveys. Most  activities listed in the 
present  document have been associated with such surveys (in a printed or on line form). However, for 
what engaged the participants may be, they are interested in the activity - not in providing feedback on it. 
A striking example comes from the participation to the WCMB, where about  200 people have 
significantly interacted with the staff on site and have been prompted to fill in the online survey. These 
people did not  belong to the general public and had very clear the reason why the survey was 
administered. Most  of them said they would do, and even scanned the QR code with their smartphones. 
However, only 24 responses (about  10% response rate) were finally retrieved. Therefore, we think that 
basing the success of WP9 activities on indicators defined by surveys is not effective, and are looking for 
alternatives.

4. ANNEXES

Annex 1 - D9.4 Annex 1_WP9 Assessment and monitoring table, updated (.pdf)

Annex 2 – D9.4 Annex 2_Publications (.pdf)
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Tool / mechanism Task Time line Description Targets Indicators of impact Outcome y2

Website and 
project 
management site

T9.2
Online at M3 and 
revised at least 
twice per month 
with news

Project website linked to social media and 
with sections dedicated to different 
stakeholders

At least 8K visits/year.
Impact measured as views/
downloads of online material 
(e.g. newsletters, fact sheets, 
see below)

The website has been visited about 9000 
times

Social media T9.2 Accounts opened 
starting from M3

Social media accounts on Facebook, 
Twitter, Youtube and ResearchGate

FB: at least 200 likes/year; 
TT: at least 150 new 
followers/year and at least 
10K impressions/month; YT: 
at least 100 views/video; 
RG: at least 100 followers in 
year 1 and 50 new followers/
year from year 2, at least 25 
views per paper/year

FB/TT/YT: audience drawn 
into visiting e-MERCES 
resources via links posted in 
social media
RG: % of published papers 
cited over the years: y1 = 
25%, Y2 = 40%, Y3 = 60%, 
Y4 = 70%

FB: ca. 330 likes; TT: ca. 500 followers, ca. 
6.5K impressions/month plus MERCES 
researchers (see text);  YT: > 100 views/
video; RG: ca. 145 followers, all papers 
cited at least once

Newsletter T9.2 One newsletter 
every 6 months

4 dedicated to specialists and 4 dedicated to 
non-specialists, promoted via social media

At least 150 views/
newsletter

Evaluation questionnaire 
administered to subscribers 
once per year: min 50% 
filled in, min 75% useful/
very useful

Views > 1000 pooling together website and 
social media statistics. Survey of readers 
prompted restyling

Short videos T9.2 First short video 
online at M3

2-3 dedicated to kids, 2-3 for non-specialist 
audience, posted on YT, accessible via 
website and promoted via social media

At least 100 views/video Amount of website landing 
generated via this platform Over 100 views/video

Fact sheets T9.2 First by M6
N=3, first programmatic, second and third 
incorporating results, accessible via 
website, promoted via social media and 
printed for selected events

At least 200 views/factsheet 
(online version), printed 
version distributed at 
minimum 5 key events

At least one relevant contact 
emerging from key events.

Views > 1300 pooling together website and 
social media statistics. Printed fact sheet 
uset at over a dozen key event, with ca. 5-7 
new relevant contacts emerging

Printed 
promotional 
material 

T9.2 Available from 
M6

Part of the communication toolbox 
consisting of template presentation, 
business cards, poster, flyers

Used by 100% of partners by 
the end of Y1. Used in at 
least 10 scientific or 
stakeholders-relevant events/
y and 5 pieces of news/y

Evaluation questionnaire 
administered to partners at 
the end of y2: min 80% filled 
in, min 75% good/very good

All partners have used some form of printed 
material in at least 10 events. They have 
submitted pieces of news for e-MERCES 
throughout the year. Evaluation 
questionnaire not yet submitted.
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Ocean Literacy 
(OL) material for 
schools

T9.3 First set available 
by M24

Uploaded on Scientix and presented/tested 
during workshops/events, promoted via 
social media and local channels

At least one activity per 
WP2, WP3 and WP4, at least 
100 classes reached

Evaluation questionnaire 
administered to teachers at 
the end of each activity: min 
70% filled in, min 75% 
good/very good

Feedback from teachers and receivers: very 
good (online survey).

Citizen Science 
(CS) activities T9.4 Selection of CS 

activities by M12
Identification and tuning of at least one CS 
continuous activity for WP2, WP3 and WP4

At least 25 volunteers 
engaged per activity by the 
end of Y2

Evaluation questionnaire 
administered to volunteers at 
the end of their participation: 
min 50% filled in, min 75% 
good/very good

Participants engaged and proactive, but no 
survey completed (Response rate = 0%)

Training for 
specialists/
institutional 
audience

T9.6 From second year
Min. two, for transfer of knowledge and 
feedback, promoted locally and 
internationally via partners’ networks and 
social media.

At least 15 participants/event

Evaluation questionnaire 
administered to participants 
at the end of each event: min 
70% filled in, min 75% 
good/very good

Participants engaged and proactive, but no 
survey completed (Response rate = 0%)

Educational 
events for non-
specialist public

T9.6 From second year Min. three, in the wider context of science 
festivals or similar At least 40 participants/event

Evaluation questionnaire 
administered to participants 
at the end of each event: min 
50% filled in, min 75% 
good/very good

Participants engaged and proactive, but no 
survey completed (Response rate = 0%)

Peer-reviewed 
publications T9.7 From M12 Publications in ISI journals, partitipation to 

national/international congresses
About 5-10 papers/partner, 
min one review or position 
paper per WP (WP2-7)

% of published papers cited 
over the years: y1 = 25%, Y2 
= 40%, Y3 = 60%, Y4 = 
70%

Papers and communications delivered. All 
papers already cited at least once

Networking 
activities T9.8 From M0

Coordination of participation to meetings, 
conferences, fairs, joint workshops, etc 
(with WP10), coordination of networking 
with policy-decision makers (with WP6, 
WP8)

Participation in at least 10 
scientific or stakeholders-
relevant events/y 

At least one relevant contact 
emerging from key events.

Over 10 networking/stakeholders-relevant 
events joined or organised, resulting in a 
valuable base of new contacts and 
collaborations
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D9.4 - Annex 2 - Publications impact

Date publication

D9.4 - Annex 2 - Publications impactD9.4 - Annex 2 - Publications impactD9.4 - Annex 2 - Publications impact

Title Journal link May 2018 Citations 

29 January 2018

August 2017

26 July 2017

3 July 2017

26 June 2017

24 May 2017

19 May 2017

24 April 2017

13 April 2017

12 April 2017

14 March 2017

23 February 2017

3 February 2017

3 February 2017

18 January 2017

15 November 2016

26 October 2016

22 September 2016

16 September 2016

TOTAL

Bevilacqua S et al. A regional assessment of cumulative impact mapping on Mediterranean coralligenous 
outcrops

https://www.nature.com/
articles/s41598-018-20297-1 1

Guarnieri G et al. A hazardous place to live: spatial and temporal patterns
of species introduction in a hot spot of biological invasions

https://link.springer.com/
article/10.1007/

s10530-017-1441-1
1

Pieretti N et al. Marine soundscape as an additional biodiversity monitoring tool: A case study from the 
Adriatic Sea (Mediterranean Sea)

https://
www.sciencedirect.com/

science/article/pii/
S1470160X17304247

3

Gambi C et al. Functional response to food limitation can reduce the impact of global change in the deep-
sea benthos

https://
onlinelibrary.wiley.com/doi/

abs/10.1111/geb.12608
3

Van Dover C et al. Biodiversity loss from deep-sea mining https://www.nature.com/
articles/ngeo2983 14

Bastari A et al. Local Ecological Knowledge Indicates Temporal Trends of Benthic Invertebrates Species of 
the Adriatic Sea

https://www.frontiersin.org/
articles/10.3389/fmars.

2017.00157/full
5

Mestre NC et al. Environmental hazard assessment of a marine mine tailings deposit site and potential 
implications for deep-sea mining

https://
www.sciencedirect.com/

science/article/pii/
S026974911632574X?

via%3Dihub 

4

Danovaro R et al. A submarine volcanic eruption leads to a novel microbial habitat https://www.nature.com/
articles/s41559-017-0144 6

Gollner S et al. Resilience of benthic deep-sea fauna to mining activities

https://
www.sciencedirect.com/

science/article/pii/
S0141113617302441

18

Corinaldesi C et al. Marine Microbial-Derived Molecules and Their Potential Use in Cosmeceutical and 
Cosmetic Products

http://www.mdpi.com/
1660-3397/15/4/118 9

Piroddi C et al. Historical changes of the Mediterranean Sea ecosystem: modelling the role and impact of 
primary productivity and fisheries changes over time.

https://www.nature.com/
articles/srep44491 7

Sweetman A et al. Major impacts of climate change on deep-sea benthic ecosystems

https://
www.elementascience.org/
articles/10.1525/elementa.

203/ 

16

Danovaro R et al. An ecosystem-based deep-ocean strategy

http://
science.sciencemag.org/

content/355/6324/452.full?
ijkey=i.F9jvPVl 

21

Stabili L et al. Spatial distribution of the culturable bacterial community associated with the invasive alga 
Caulerpa cylindracea in the Mediterranean Sea

https://
www.sciencedirect.com/

science/article/pii/
S0141113616302367 

1

Montero.Serra I et al. Accounting for Life-History Strategies and Timescales in Marine Restoration
https://

onlinelibrary.wiley.com/doi/
full/10.1111/conl.12341 

2

Stabili L et al. The Potential Exploitation of the Mediterranean Invasive Alga Caulerpa cylindracea: Can the 
Invasion Be Transformed into a Gain?

http://www.mdpi.com/
1660-3397/14/11/210 2

Cormier R et al. Moving from ecosystem-based policy objectives to operational implementation of 
ecosystem-based management measures

https://academic.oup.com/
icesjms/article/

74/1/406/2444580 
12

Rastelli E et al. Quantification of viral and prokaryotic production rates in benthic ecosystems: A methods 
comparison

https://www.frontiersin.org/
articles/10.3389/fmicb.

2016.01501/full 
6

Cordes EE et al. Environmental impacts of the deep-water oil and gas industry: a review to guide 
management strategies

https://www.frontiersin.org/
articles/10.3389/fenvs.

2016.00058/full 
30

N = 19 161

https://www.nature.com/articles/s41598-018-20297-1
https://www.nature.com/articles/s41598-018-20297-1
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https://www.nature.com/articles/s41598-018-20297-1
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